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Entwicklung der Auslastung und Raten in Ziirich
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Europaische Stadte im Vergleich 2016

Auslastung ADR RevPAR

11. Ziirich 73.3%
3. Ziirich 230.0 3. Ziirich 168.0

Quelle: PwC
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Hoteleroffnungen in Ziirich

@

MOTEL ONE

zurich/langstrasse
twenty five hours hotel

2017

HARRY'S
HOME

HYATT HYATT

ZURICH PLACE® REGENCY
Zuarich, Das City-Resort MEININGER
| ’ | HOTELS
2018 2019

2,500+ Zimmer

Quelle: PwC
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Onlinereputationen in Europa 2016

82.1%

Quelle: PwC, Review Pro
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Onlinereputation Ziiricher Hotels 2016

3 Sterne Hotels 4 Sterne Hotels 5 Sterne Hotels Durchschnitt

80.8% 84.6% 89.2% 84.9%

Service: 82.6% Service: 87.4% Service: 93.8% Service: 87.93%
Zimmer: 77.3% Zimmer: 83.8% Zimmer: 90.6% Zimmer: 83.9%
Sauberkeit: 87.6% Sauberkei: 90.9% Sauberkei: 95.2% Sauberkei: 91.2%
Lage: 87.9% Lage : 87.2% Lage : 90.6% Lage : 88.6%

Preis/ Leistung: 77.6% Preis/ Leistung : 77.0% Preis/ Leistung : 82.4% Preis/ Leistung : 79.0%

Quelle: PwC, Review Pro
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Qualitat wirkt sich auf Loyalitdat und die Ausgabe-
bereitschaft der Gaste aus

Gaste Loyalitat
<
Qualitat =§ Umsatzsteigerung
Ausgabebereitschaft
der Gdaste
+ 1% GRI + 0.54% Auslastung

+ 0.89% ADR
+ 1.42% RevPAR

PwC Schweiz - Tourism & Lodging Clients Group * Ubersicht Ziircher Hotelmarkt
PwC



Qualitatsmanagement im Tourismus
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Qualitat Qualitat der Qualitat der
Ressourcen Dienstleistungsgestaltung
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Wie der Tourismus mehr Wert schaffen kann

Qualitat generiert Mehrwert

Bessere Messung wird wichtiger

Das Gesamtangebot ist ausschlaggebend
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Vielen Dank.

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not act upon the information contained in this publication
without obtaining specific professional advice. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information contained in this publication, and, to
the extent permitted by law, PricewaterhouseCoopers AG, its members, employees and agents do not accept or assume any liability, responsibility or duty of care for any consequences of you or anyone
else acting, or refraining to act, in reliance on the information contained in this publication or for any decision based on it.

© 2017 PwC. All rights reserved. In this document, “PwC” refers to PricewaterhouseCoopers AG which is a member firm of PricewaterhouseCoopers International Limited, each member firm of which is
a separate legal entity.



